The Tannery is no longer accepting applications for Summer 2010 and 2010-11 Academic Year; however, we are always interested in meeting potential candidates and frequently have openings throughout the year that need to be filled. Please feel free to fill out the application below and email to thetannery@thetannerycommunications.com or place in campus mail to 
The Tannery 131 Moulton Hall.
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APPLICATION FOR THE TANNERY
Student Integrated Marketing Communications Agency

Name:      


Local address:      
Local phone:       and/or Cell phone:      
Permanent address:      
Permanent home phone:      
Flashline ID (kent.edu email):      
At which location will you reside 
May 2010-August 2010:      
August 2010-May 2011:      
Major:      
Minor:      
GPA:      
Hours completed as of May, 2010:      
Expected month/year of graduation:      
Advertising background (Please list any experience you may have, including internships. If no experience, list Advertising courses you have completed. List most recent first.)
     
Other Employment/Leadership Experience (Please list most recent first.)
(Employer, Position, Responsibilities, Dates of employment: from – to)

     
List the extracurricular activities that you have participated in during high school and college. Please indicate any leadership positions held within them.

     
Tell us why you are applying for this position (250 words or less.)
     
Please list three to four personality traits used to describe yourself or that friends would say about you.

     
Please give us your thoughts on why advertising is important to a free society.

     
Which area best suits you/most interests you and why:

(If you are unsure, please indicate which classes you’ve enjoyed and why.)
 FORMCHECKBOX 
 Account Management

Account managers are the front-line with the client. They setup, lead and recap all correspondence; they ask the probing questions in order to understand the client’s objectives, measurement tools, expectations, etc. Account managers are very detailed and organized individuals who naturally enjoy talking to people and initiating collaboration. Account managers run the meetings and make sure that everyone stays on task. They are also responsible for developing timelines (both internal and external) and making sure they are met. Account managers also work very closely with account planners to develop the initial creative strategy and target audience descriptions before turning over to the creative team or media folks.


Why:      
 FORMCHECKBOX 
 Public Relations/Account Management
The role of public relations at The Tannery will likely involve many different hats based on the volume and types of projects flowing through the agency. Ideally, the role will include developing tactical PR plans such as media relations, event planning, social media, writing and outreach. In addition, PR associates may also be asked to serve in a traditional account management role.


Why:      
 FORMCHECKBOX 
 Research/Account Planning
Account planners ask the question “why” and dig deep to place themselves in the shoes of the target audience. In some cases, this requires talking to current customers, past customers, competitors, etc. In some cases, it requires sifting through secondary sources. And where formal research is recommended, account planners would lead the proposal and execution. The account planners provide the insight into why and what makes a customer react or keep interest. Because they are so vital to understanding the consumer and the client’s world, account planners are frequently important in new business development. The role of an account planner varies based on the client and the project and is often what sets an agency apart from its competitors.

Why:      
 FORMCHECKBOX 
 Copywriting
Copywriters are part of a team responsible for executing a strategy. In most settings, they are paired with an art director to develop concepts and collaborate to deliver the best product to the client. Copywriters will be working on everything from research to strategy development, headlines, taglines, body copy and product descriptions.


Why:      
To apply for one of the disciplines below, please review the specific requirements.

 FORMCHECKBOX 
 Media Planning/Buying (Req: Must have completed Advertising Media Planning)
Responsible for designing a media plan that meets the objectives and target audience goals of the creative strategy. Media planners/buyers are expected to evaluate all forms of media, including radio, outdoor, television, magazines, newspapers, web, social media, viral, etc. 

Why:      
 FORMCHECKBOX 
 Art Direction (Req: Proficiency in CS suite and ability to provide examples of page layout, typography and corporate identity work)

Art directors are part of a team responsible for executing a strategy. In most settings, they are paired with a copywriter to develop concepts and collaborate to deliver the best product to the client. Art directors should be comfortable in logo design, brochure development and familiar with web design. They will be required to demonstrate ample training and skill in various design software programs.


Why:      
AVAILABILITY

List how many hours of coursework you will be taking during the term you wish to be appointed to this position. Also list how many hours you will be working at another job, either on or off campus. (This includes being an RA.) List how many hours a week you will be expected to devote to volunteer activities or organizations, such as Ad Club, AMA, AIGA, PRSSA, etc.

Coursework hours:      
Other job(s) hours:      
Volunteer activities/organizations hours:      
Associates are expected to spend at least four hours a week at The Tannery – Monday through Friday from 9am-5pm.

Do you expect to apply for any other jobs in Student Media?       
If so, what job?      
What other campus organizations are you involved in or where else are you employed that may present a conflict of interest?      
Please submit the following with your completed application:

• Two letters of reference that attest to why you would be a good selection to work in The Tannery. One must be from a KSU faculty member.

• Two non-returnable examples of your best advertising-related work. 
If you have not done any advertising work yet, please submit work you have done that can be related to advertising in some way (such as any type of persuasive communication), and explain why you chose that work. 

Thank you for applying to The Tannery.
Date: __________
Signature: ______________________________________
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